
Your exhibit is your stage: 
5 winning strategies for trade show booths
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The demand for in-person interactions continues to rise, with 

attendees and exhibitors eager to maximize engagement 

opportunities.  A recent survey found that 56% of attendees 

plan to participate in more events in 2025. As a result, the trade 

show landscape is evolving rapidly, shaped by technology, 

shifting attendee expectations, and a growing emphasis on 

sustainability. No longer just about booths and brochures, 

today’s trade shows are immersive, interactive experiences that 

drive meaningful connections and business results. 

Strategies like AI-driven personalization, modular and rental 

booth solutions, and enhanced attendee engagement 

strategies are redefining how companies approach trade shows. 

Exhibitors are leveraging data analytics, augmented reality, and 

digital integrations to maximize ROI and create unforgettable 

brand experiences. Meanwhile, sustainability efforts and the 

rise of full-service trade show partners are helping companies 

streamline operations, control costs, and maintain a consistent 

presence across events.
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Introduction

SRS Distribution at the International Roofing Expo



Meaningful engagement, 
memorable experiences

Trade show engagement is evolving, moving beyond static 

displays to create dynamic, interactive, and personalized 

experiences. Brands are leveraging new engagement strategies 

to foster deeper connections with attendees.

Sensory activations: Engaging multiple senses strengthens 

brand recall. Sounds, smells, and tactile experiences help 

reinforce key messages and make booths more memorable.
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Product sampling and demos: Live demonstrations and 

hands-on product experiences drive interest, particularly for 

product launches and new market expansions.

Creative giveaways: Thoughtful, useful, and brand-relevant 

giveaways increase engagement and post-event recall.

Gamification and contests: Interactive challenges, 

competitions, and social media-driven experiences boost 

engagement and expand brand reach.

Technology-driven experiences: AR, VR, and AI-powered 

interactions provide deeper, data-driven engagement tailored 

to visitor interests.

Educational or theater-like experiences: In-booth 

presentations, expert panels, and live case studies position 

brands as thought leaders while driving meaningful 

conversations.
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Alpha Tec showcases spine surgery demos at NAS



Gone are the days of a one-size-fits-all exhibits. Today’s trade 

show leaders are designing adaptable, multi-purpose spaces 

that balance high-impact branding with smart resource allocation. 

By combining custom, modular, and rental elements, brands can 

maximize their presence while ensuring their booth meets diverse 

business needs—whether it’s executive meetings, product 

demos, or casual networking.

Custom builds for flagship shows: High-impact, custom booth 

designs serve as the foundation of a brand’s trade show presence. 

These elements—whether a striking entrance, branded meeting 

spaces, or interactive product showcases—deliver a strong, 

consistent visual identity across events. 

Strategic use of rentals: Rentals are a smart way to augment 

existing assets, filling gaps for specific show needs without long-

term commitments. They help brands save money on areas where 

customization isn’t essential—like flooring, storage, and structural 

elements—so they can invest in high-value, branded components 

that truly make an impact. 

Rise of modular booths: Modular booths provide adaptability across 

different trade show spaces and configurations, allowing brands to 

maintain a polished, professional look while optimizing costs

Dynamic, multi-use spaces: Strategic companies align their booth 

structures with their business objectives and desired attendee 

interactions. Private meeting areas provide a quiet, professional 

setting for executive discussions, while hospitality zones—such 

as coffee bars and lounges—encourage networking and longer 

booth visits. Live product demos create hands-on engagement 

opportunities, and versatile layouts allow booths to be easily 

reconfigured for different audiences, events, and engagement tactics. 
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Adaptive booth strategies: 
flexibility, functionality & impact 2.	

Blues hosts quiet meeting spaces at CES



Storytelling has always been a fundamental element of 

trade show exhibit design, but today, brands are finding new 

and innovative ways to bring their narratives to life. Beyond 

aesthetics, exhibits are evolving into immersive experiences 

where every visual, message and interaction reinforces a 

brand’s identity—whether it’s innovation, luxury, or value-driven 

excellence. Companies are embracing cutting edge technology, 

interactive displays, and multi-sensory elements to craft 

compelling brand stories that captivate and engage attendees.

Brand narratives aligned to attendee interests: Brands are 

crafting exhibit experiences that highlight the aspects of 

their story most relevant to each visitor—whether it’s industry 

leadership, cutting-edge innovation, or a commitment to 

sustainability. Booth layouts, messaging, and interactive 

elements are strategically designed to help attendees quickly 

see why the brand matters to them and how it aligns with their 

needs or challenges.

Technology-enhanced stories: Interactive displays, AR/VR, and 

motion-sensing elements allow attendees to engage with brand 

narratives in personalized, memorable ways.
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Trade Show Booths 3.	
Thematic consistency: Cohesive visuals across physical and 

digital elements strengthen brand messaging and create an 

engaging atmosphere.

Live storytelling moments: Incorporating real-time 

demonstrations, presentations, and guided experiences creates 

deeper audience engagement and message retention.

Next-level storytelling

MegaFood tells its brand story at Expo West



Eco-conscious trade show practices are no longer 

optional—they’re expected. Companies are prioritizing 

sustainability in materials, logistics, and engagement 

strategies to align with stakeholder values.

Smart material choices: Brands are embracing recycled, 

reusable, and biodegradable materials for booth 

construction while integrating energy-efficient solutions 

like LED lighting and solar-powered elements to reduce 

environmental impact.

Waste-conscious booth strategies: Rental structures and 

modular components help minimize material waste, reduce 

storage needs, and offer a more sustainable alternative to 

one-time-use builds. Digital content sharing, such as QR 

codes and touchless brochures, is also replacing printed 

collateral.

Eco-friendly logistics: Lightweight, transport-efficient 

booth designs lower shipping emissions and reduce 

costs. Companies are also prioritizing sustainable vendor 

partnerships and choosing trade show suppliers that align 

with their environmental initiatives.
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Trade Show Booths 4.	Sustainability as a 
core strategy

Oatly features reusable and eco-friendly materials at Expo West



Trade show success is no longer just about foot traffic—

exhibitors need concrete data to justify investments, optimize 

strategies, and prove real business impact. The focus is shifting 

toward capturing and analyzing digital metrics for these physical 

experiences, leveraging technology, AI, and sensors to track 

engagement in meaningful ways.

Broader metrics with advanced tracking tools: Traditional 

metrics like booth visits only scratch the surface. Advanced 

tracking—like heat mapping, sensor-based analytics and 

AI-driven engagement tracking—reveals which areas of a booth 

generate the most interest, what interactions drive action, and 

how attendees engage throughout the space.

Turn physical experiences into a digital funnel: Just as 

marketers track online customer journeys, exhibitors can 

track interactive touchpoints, content downloads, and session 

participation to capture meaningful engagement data. Beyond 

the event, measuring influenced pipeline, deal progression, and 

customer retention provides a clear picture of long-term ROI, 

making it easier to justify future trade show investments.

Continual optimization: Using data-driven insights, brands 

can refine booth layouts, allocate resources effectively, and 

make informed decisions about which events provide the 

highest returns
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Trade Show Booths 5.	Measuring trade show ROI 
with data-driven insights

Emerson uses heat mapping for visitor insights at Hannover Messe



Conclusion
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In 2025, successful trade show participation requires 

adaptability, strategic planning, and the right partners. 

Companies that embrace emerging technologies, flexible 

booth designs, and integrated engagement strategies will 

stand out in an increasingly competitive landscape.

As a trusted trade show partner, STAR helps brands design, 

execute, and optimize their trade show presence for 

maximum impact. Let’s create your next great trade show 

experience together.

Trade Show Booths

Business France at CES



About STAR Group

STAR is an all-in-one experiential marketing agency that builds 

captivating spaces for exhibits, events, corporate interiors, and 

retail stores. From powerful strategy to head-turning creative 

to flawless execution, we move companies from branded 

experience to business results.

Learn more at engagestar.com

Contact STAR:

1.844.419.7827

engagestar.com

6688 93rd Avenue North

Minneapolis, MN 554454

Follow us:

		  linkedin.com/company/star

		  instagram.com/engage_star

		  facebook.com/engagestar
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